Advanced Social Psychology
UNIT | — Foundations of Social Psychology

Social psychology is the scientific study of how individuals think, feel, and behave in
social contexts. It explores the dynamic interaction between personal dispositions
and situational influences. The field encompasses diverse areas such as social
perception, attitudes, group dynamics, and applied domains like health and
education.

In the new millennium, social psychology has expanded through several
perspectives:

o Cognitive Perspective: Focuses on mental processes such as perception,
memory, and reasoning. It emphasizes how people interpret social information
and how cognitive biases shape judgments.

e Multicultural Perspective: Recognizes cultural diversity and the role of
cultural norms in shaping social behavior. It highlights differences in
collectivist versus individualist societies.

o Biological and Evolutionary Perspective: Examines genetic, neurological,
and evolutionary bases of social behavior. Concepts like kin selection and
reciprocal altruism explain pro-social tendencies.

Understanding the Social World involves social perception—the process of
interpreting information about others. This includes non-verbal cues, stereotypes,
and schemas. In the Indian perspective, social psychology integrates cultural
traditions, community orientation, and the influence of caste, religion, and collectivist
values.

Attribution Theories explain how people infer causes of behavior. Heider’s theory
distinguishes between internal (dispositional) and external (situational) attributions.
Kelley’s covariation model considers consensus, consistency, and distinctiveness.
However, people often fall prey to attribution biases such as the fundamental
attribution error (overemphasizing dispositional causes) and self-serving bias
(attributing success to oneself and failure to external factors).

UNIT Il - Individual Processes

Impression Formation and Management are central to social interaction. People
form impressions based on physical appearance, verbal communication, and non-
verbal cues. Impression management involves strategies like ingratiation, self-
promotion, and exemplification to influence how others perceive us.

Attitudes and Their Change are another core area. Attitudes consist of three
components: affective (feelings), behavioral (actions), and cognitive (beliefs).



Persuasion theories such as the Elaboration Likelihood Model (ELM) explain how
attitudes change through central (logical reasoning) or peripheral (superficial cues)
routes. Festinger’'s Cognitive Dissonance Theory highlights how inconsistency
between beliefs and behavior motivates attitude change.

Aggression and Its Management: Aggression can stem from biological factors
(hormones, genetics), social learning (modeling violent behavior), or situational
triggers (frustration, heat). Management strategies include promoting empathy,

conflict resolution training, and reducing exposure to violent media.

Pro-Social Behaviour refers to voluntary actions intended to benefit others, such as
helping and altruism. Theories like Batson’s empathy-altruism hypothesis and Latane
& Darley’s bystander intervention model explain why people help. Factors such as
empathy, moral values, and situational cues influence pro-social behavior.

UNIT Il - Group and Intergroup Relations

Groups are fundamental to social life, and group dynamics involve processes like
conformity, cohesion, and group decision-making. Classic studies by Asch and
Milgram reveal the power of social influence.

Leadership Styles and Effectiveness: Leadership can be autocratic (directive),
democratic (participatory), or laissez-faire (hands-off). Modern theories distinguish
between transformational leaders (inspiring change) and transactional leaders
(focused on rewards and punishments). Effective leadership depends on situational
demands and group needs.

Theories of Intergroup Relations:

« Relative Deprivation Theory: Suggests that perceived inequality leads to
resentment and conflict.

o Realistic Conflict Theory: Posits that competition over scarce resources
fosters intergroup hostility. Sherif’'s Robbers Cave experiment is a classic
example.

o Equity Theory: Focuses on fairness in social exchanges. People compare
their input-output ratios with others, and perceived inequity can lead to
dissatisfaction or conflict.

UNIT IV — Applications in Real World

Social psychology is not confined to theory; it has practical applications in
addressing societal challenges.

Revisiting Social Psychology: In contemporary contexts, social psychology helps
explain prejudice, stereotyping, and social influence in everyday life. It emphasizes
the importance of understanding human behavior for building inclusive societies.



Challenges of Societal Development: Issues such as poverty, inequality,
communal tensions, and modernization require insights from social psychology. For
example, reducing prejudice through intergroup contact and promoting pro-social
norms can aid societal harmony.

Applications in Health and Education:

e In health psychology, social psychology contributes to understanding stress,
coping mechanisms, and health-related behaviors like smoking cessation or
exercise adherence. Social support networks are crucial for well-being.

e In education, it informs classroom dynamics, motivation, and strategies to
reduce bias and discrimination. Cooperative learning and inclusive teaching
practices are rooted in social psychological principles.

Conclusion

Advanced Social Psychology provides a comprehensive framework for
understanding human behavior in social contexts. From individual-level processes
like attribution and attitudes to group-level phenomena such as leadership and
intergroup relations, the discipline offers insights into both everyday interactions and
societal challenges. Its applications in health, education, and development highlight
its relevance in shaping a more empathetic, equitable, and progressive society.
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